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Heightened stakeholder support?

Definitely: increased longevity

We think: increased potential
behavioural impact




Increase contact lens wearers’ awareness of and
compliance with aftercare advice

1. To help practitioners to ‘land the message’ around
aftercare more effectively among contact lens wearers.

2. Toencourage involvement with the profession’s efforts
to increase the number of contact lens wearers
complying with aftercare advice.




MESSAGE

A pilot project for eye
care practitioners to
increase the effectiveness

of aftercare information I,OVE You R
LENSES WEEK

given to contact
lens wearers

Toolkit for optical
professionals,
optical industry
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groups, contact
lens retailers and

20‘9 manufacturers
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Report Toolkit S

PRE-APPOINTMENT

Please answer the questions below. Your optician/optometrist will discuss your responses with you during your
appointment. Your responses will not be recorded.

Whatwould yo Wash.hunds and dry before
wear contact I¢ touchinr -

et Rut SIMPLESTEPSTOLOOK
e SIMPLE

el STEPS N
To LOOK solution

Wipe o1
and rep

DAILY DISPOSABLE LENS WEARERS

RE-USABLE LENS WEARERS Contac' Wash hands Don’t re-use your Contact lenses and

R — g mix - d and dry before daily disposable water don’t mix - don’t

e o whilst w touching your eye lenses shower or swim whilst
— = wearing lenses

Prototype tools for
R use in the field

L¥vE YHuR

LENSES

Research commissiened by the GOC in 2015 uncovered a significant difference
Between how much aftercare advice eye care practition

providing and how many patients recalled receivin

recalled receiving any aftercare at all.

s gathered from esbting acadernmc
rutiy fram an addsory groue
and behavicur charge

WEBINAR

Ve Furid & mebinar during Love Your Lenses Week. |

1 VISUAL
2 PRE APPOINTMENT QUESTIONSRIRE 3
A UFESTYLE SASED QUESTIONS

. nlersen s & semal group of eyw care Sractitorners. intial
fewdback voggesls T b eridce 4 postive Affer b afler care
nioema . ovaral patien! esper e
Before and durieg Love Your Lendes Week 2019, eye care practitioners are beisg encouraged
to get isvolsed with helping to develop further and finetune these tosls and resources, as
well a3 potentially helping te desigs new Interventions that could improve this areas of
practice.

WHAT CAN YOU DO?

Test the toots in your own practics.
Adopt and adapt them te make thess work for you (e.g
per d

New pages on LYL website
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el\joyed sa \e Relationship with eye care practitioner is cited as the primary driver
Of PeoP of Lens wearer loyalty to a practice.
. N ¢ " %
How d.O weimprove Patlents c_ompllance. with 95% of those who recall being given advice about how to look after
our advice so that they can continue to enjoy the their lenses rate the advice either useful or very useful.
benefits of safe contact lens wear?

nses a

re
y by millions ®

Only 48% of lens wearers recall any advice at aftercare about how to
look after their lenses.

Brought to you by

loveyourlenses.com

Love Your Lenses & Land The Message Training plan , twitter.com/yourlenses n facebook.com/loveyourlensesuk

Time

0-2mins ‘Welcome & Objectives

(2mins) Welcome the team and outine session i to think about how we drive up complance with CL aftercare advice
‘we dor't need tobeill o get better” etc

24mins Remind the team about why CLwearers are so Important to our practice
(2mins) Topti
Feelfree to add in statistics about numbers of wearers / % of tumover etc

46mins | Context

(2mins) 2015 GOC commissioned research around contact lens wearer behaviour.
BMG ran a large sample survey of contact lens wearers
This gave us valuable insights around wearer behaviours vs what they report in the chair
Even allowing us to see the difference in compliance by geography/socio economic factors
Lets look at some of the key findings.

610mins Talk through the key statistics feel free to emphasise stats that you
(4 mins]
10-15mins Group Discussion
(5 mins) Discuss the questions on the slide
Top Tip-Q2 just get brief outine of thoughts as we willevisit this in more detal later

1517 mins Talk through.
(2mins) GOC established Love Your lenses campaign with GOC as a catalyst for the industry to focus on key issues.
Professional bodies/employers/lens manufacturers/ government bodies all got together to dive the messages
Website with resources created

ide 91is screen grab of webste

Siide 10 showeases the THUMB maemonic about hand hygiene the primary focus for 2018 campaign-‘wash hands and dry.
before touching your eye”

17-20mins This year we are adding in a component (Land The Message] to challenge ourseives to take ownership for driing complance.
(2mins) the GOC research is quite sobering about how little wearers recall of what we think we have told them.

GOC have appointed Claremont to create campaign & faciltated the development of three generic tools to help

Training resources Conference resources
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MESSAGE

A pilot project for eye
care practitioners to
increase the effectiveness
of aftercare information
given to contact
lens wearers

Genearal °C""m-‘; | I'RVE Y;‘UR
LENSES

L J twitter.com /yourlenses loveyourlenses.com

Land The Message aims to help eye
care practitioners improve the way they
present aftercare information to contact
lens wearers during contact lens fittings
and aftercare appointments. Three
simple tools have been designed in
order to help eye care practitioners

to ‘land the message’ more effectively:

The General Optical Council's mission is to protect and promote
the health of the public. Land The Message intends to help
registrants help their patients to wear their contact lenses safely.

optical.org




O wano THEMESSAGEREPORT LAND THEMESSAGE ReronT ()

DEVELOPMENT OF THETOOLS

From November 2017 to November 2018, a group
of experts, alongside an advisory group worked
through a number of stages to develop the three
tools to get to where they are now.

ADVISORY GROUP
15 members including:

optical industry
experts, academics,

behaviour change FINALTOOLS
ACADEMICLITERATURE experts, patient Tools were adapted
REVIEW campaigners and the based on the feedback
» Contact lens aftercare GOC members of staff. from the prototype testing
compliance Met to discuss and and recommendations
* Memory recall scrutinise the proposed from members of the
* Behaviour change theory concepts. advisory group.

2017 CONCEPT PROTOTYPE TESTINGIN 2018
DEVELOPMENT DEVELOPMENT THEFIELD
Four concepts Q Prototypes agreed The interventions were tested
developed using through consultation directly in the field by four
insights gathered from with members of the eye care practitioners as part
the literature review. advisory group. of their routine contact lens
appointments,

Developed and

refined on the basis Patient feedback was also

of feedback. gathered through the use

of a short post-appointment
survey.




LanD THEMEssAcErEronrT )

INTERVENTION 2:

. . PRE-APPOINTMENT
The Land The Message interventions are three QUESTIONNAIRE

simple tools that eye care practitioners can use
during appointments to help present aftercare

WHAT? A simple questionnaire for patients asking them about

information to patients in a way that they are ) ) , L
their care regimen and awareness of the ‘dos and don’ts’’

more likely to remember.
WHEN? Patients complete it just before their aftercare
appointment (e.g. in the waiting room) and then eye care
practitioners can use it as a device within the session to get
patients to cognitively engage with the issue.

3. Lifestyle -based questions WHY?

1. Visual aid

2. Pre-appointment questionnaire

- Eye care practitioners can easily identify areas of aftercare that
patients are not compliant with,

INTERVENTION1: - Encourages effective patient-practitioner communication, which
' is k tob to i tient health out :
VISUAL AID % ::::& is known to be a good way to improve patient health outcomes
B e - The “testing effect’ suggests that testing is a better method of
WHAT? A vi gagi &  — . . . L .
post:r thgt \::;is:;:gse?he kgelv:gstgps o " —— improving memory, rather than just presenting information

. . —— alone ¥
contact lens aftercare. Initially, this 2

was produced on sturdy polyboard
with a stand or Velcro fastenings to
attach it to awall,

WHEN? Used by the eye

care practitioners during their
conversation with the patient to
prompt and illustrate discussion
about aftercare,

WHY?

- Pictures closely linked to information, when compared to information
alone, increases attention to and recall of health education
information.”

- Chunking information into small memorable groups, and using simple,
patient-centred language and messaging improves recall *

- Including some open-ended questions encourage patients to
think about the emotional tie to wearing contact lenses.




Wash hands and dry before
touching your eye

Rub and rinse reusable

=
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T
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STEPS

Store your lenses in fresh
solution every time .

TOLOOK

SIMPLESTEPSTOLOOK

Wipe out the case
3 and replace case ¢

RE-USABLELENS WEARERS Contact lenses anc DAILY DISPOSABLE LENS WEARERS

mix - don’t showe
e whilst wearing lens

e
S &8 =’

loveyourlenses.com

Wash hands Don’t re-use your Contact lenses and
and dry before daily disposable water don’t mix - don't
touching your eye lenses shower or swim whilst

wearing lenses




» LiveSlides web content

Download the add-in.

Start the presentation. .




A MyGOC Contactus FAQs Careers Cymraeg A A A Search »

General [efsiiislell Counci

About Standards Education Registration Complainte News & publications Get involved

Neows & publications  Love Your Lenses

1
Search our registers

Find a regisiered
ndividual
pracSSoner or
busn

Search now

In this section...
» News, publications and events
> News and press releases

> Press Kit

» Publicatons

» Love Your Lenses 1

Hearings
Love Your Lenses
Who are you? Informaticn about
our upcoming
» Current regstrants fitness to practise
Now n its tird year, Love Your Lenses Woek is run by us in collaboration with hearings
» Potential registrarts a wide range of industry partners and patiert groups. The week is used as an
- opportunity to promote safe enjoyment of contact lenses to the UK's 5 milion This month's hearings
» General public contact lens wearers.
N ——— Love your Lenses Woek 2018 will take place from 23 - 30 March, for this year's |
campaign we have launched a set of expernmental new todls which focus on Press releases

» Journalists and media helping eye care pracliicners communicate safety messages more effectively

professionals %o contact lens wearers. Read the latest A )
The new %ocls are the result of a GOC pilot project called Land The Mossage, news from the '
which explored how contact lens practfioners coud use behavioural science to Goc

increase the effectiveness of aflercare advice. Further information on the pilot

project can be found at httpfwww.loveycurenses. comiland-the-message/ Pross releases

The Love Your Lenses 2018 promobional toolkat can be downloaded at

hitp:/'wwwloveyourienses.comy. It provides creative content, key messages RSN

and promotional ideas for pecple that want to get invalved with the week, for Patient leaflets
s - =3 = - e

example staging an event, putting up posters or featuring the Love Your

Lenses campaign in a newsletier or social media feed. We provide
For advice cn how to look after your contact lenses, various leaflots
wisit www.laoveyourlenses.com and booklets for

optical patients



General Council

Dear registrant

For this year's Love Your Lenses Week (23-30 léVE Yé“k

March), we are focusing on helping practitioners

to ‘land the message’ about aftercare advice L E NSE s

more effectively to contact lens patients.

A series of experimental tools will help practitioners to do this - they are the result of a pilot project we
undertook called Land The Message which explored how practitioners can use behavioural science to
increase the effectiveness of contact lens advice.

We initially started Love Your Lenses after research showed that only 48 per cent of patients recalled

receiving aftercare advice at their last check-up, even though most practitioners reported that they provide

it. By integrating the tools into your everyday practice, we hope you will help us to close this gap and
increase the number of contact lens wearers that recall receiving aftercare advice.

The tools, or ‘interventions’, consist of a visual aid, a pre-appointment questionnaire and lifestyle-based
questions. We worked with industry experts, academics, behaviour change experts and patient
campaigners o develop each of these tools, which have all received positive feedback from the
practitioners that tested them.

By changing the way you deliver contact lens safety advice, you can more effectively ‘land the message’
amongst patients and help to improve patient care.

To download the tools and find out more about the week, visit hitp://www.loveyourlenses.com/. The Love
Your Lenses awareness week will run from 23-30 March.

Best wishes

GOC Communications Team



Click here if you are having trouble viewing this message.

General Council

Dear registrant

This year's Love Your Lenses Week is quickly lévz Yé“k

approaching (23-30 March) and we have some
exciting things lined up during the week to help lENSEs
practitioners get involved in ‘landing the

message’ about delivering aftercare advice more
effectively to contact lens patients.

To help practitioners land the message with their patients about good contact lens care, we created three
simple tools: a visual aid, a pre-appointment questionnaire and lifestyle-based questions. The fools were
created as part of a pilot project called Land The Message, which explored how practitioners can use
behavioural science to increase the effectiveness of contact lens advice.

To download the tools and watch our animated video about the Land the Message project, visit
http://www loveyourlenses.com/land-the-message/. Love Your Lenses Week will run from 23-30 March.

Love Your Lenses webinar — 25 March

In support of the week, there will be a Love Your Lenses interactive webinar on Monday 25 March at 5 pm
to discuss how practitioners can better 'land the message' about contact lens aftercare advice, using the
three tools we have developed. The webinar will Iast about half an hour and there will also be a Q&A
session at the end.

We hope you will join us for an interesting discussion - to sign up for the webinar, click here.
With best wishes

GOC Communications Team

Click here to unsubscribe or to change your Subscription Preferences.



General Council

Dear registrant

Love Your Lenses Week (23-30 March) begins léve YéUR

this weekend and this year the focus is on

helping practitioners to ‘land the message’ of lENSEs

good contact lens aftercare with their patients.

In support of the week we've produced a short informational video that explains the Land The Message
project and provides a few examples of how practitioners can more effectively deliver contact lens
aftercare advice.

The video features the three tools we created as part of the Land the Message project: a visual aid, pre-
appointment questionnaire and life-style based questions. Watch the video and learn more about how the
tools can be used here.

To download the tools to start using them in everyday practice, visit hitp://www.loveyourienses.com/land-

the-message/. Love Your Lenses Week will run from 23-30 March.
Love Your Lenses webinar — 25 March

Don't forget to join us for a Love Your Lenses interactive webinar on Monday 25 March at 17:00 to discuss
how practitioners can better 'land the message' about contact lens aftercare advice, using the three tools
we have developed. The webinar will last about half an hour and there will also be a Q&A session at the
end.

To sign up for the webinar, click here.

We’'ll be on social media throughout the week, so don't forget to follow our Love Your Lenses Twitter and
Facebook and share our content with your followers!

With best wishes

GOC Communications Team



02:18 nmin

per session
(2018 = 01:49)

4,545

sessions
(2018 = 3,886)
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“Love your eyes, love your lemses”

Take Our
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25,431

page views
(2018 = 18,269) Mlssm i b i | mmme
1 = 1 y by millians of pespla.

3 y 140 users

(2018 = 2,685)

This wabsita axplains why it is impertant to
treat contact lansas with love and respect
and how to do so.

Lowz Yaur Lenses activity is orchestrated by
the Gznaral Optical Council with isvoamest
and suppert from masufacturers, patiants
groups and apticians. Te fisd sut more about
the campaigs and how to get mvolved,

e 5.16 pages
e 13 per session
(2018 = 4.71)

33 secs/page
(2018 = 29s)




WEBPAGE SESSIONS

Love Your
Lenses Week
BCLA
webinar l
01-Dec-2018 - 22-Apr-2019: @ Sessions

01-Dec-2017 - 22-Apr-2018: Sessions

400
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GOC email to GOCemail GOCemail
registrants about LYL about LTM
(41.59% open webinar video

rate) (38.22% (31.32%

openrate) openrate)
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68- 4 k impressions of @YourLenses tweets 7 1 n 7 k impressions

2 43 mentions of @YourLenses, y 1 ,075 mentions

#LoveYourLenses or ‘love your lenses’

6 7 0 retweets

1 6 7 retweets of @YourLenses, #LoveYourLenses
or ‘love yourlenses’ posts

3 83 twitter followers 3 2 1 twitter followers
49 new Facebook likes (190 total) “ 3 2 new Facebook likes

3 7 Facebook share of LoveYourLenses posts 93 Facebook shares



Menicon UK

Specsavers
co o _
@MeniconUK

@Specsavers

Here's a quick guide on how to look after your daily
disposable lenses #|loveYourLenses

Find out why @Thefoodmedic loves having the option of
wearing contact lenses while she's on the go. Find out
more here: bit.ly/2HJVHqO #lLoveYourLenses
#EyeHealthMatters #LandTheMessage

SIMPLESTEPSTOLOOK

DAILY DISPOSABLE LENS WEARERS

5 x 3
~o ° -
Wash hands Don't re-use your Contact lenses and
and dry before daily disposable water don’t mix - don't
touching your eye lenses shower or swim whilst
0:09 | 479 views Wearing lensee
The AOP
+ «.. Eye Health Week 9 o @The AOP

= @myvisionmatters

#LoveYourLenses week is nearly over but remember your
optometrist or dispensing optician can provide advice all
year round, ensuring your vision is always at its best.
ow.ly/X2yS30jdOCX

Do you know how to #loveyourlenses?
Follow this handy guide to wearing and
caring for your contact lenses to keep your
eyes and vision healthy

love yourienses.com/now-1o

#lLoveYourLensesWeek #VisionMatters

85% of contact lens
wearers think they follow
best practice when wearing
and caring for their lenses
when in fact only 2% of
these do!*

LAVE YAUR
LENSES EYEHEALTHUK

6:00 PM - Mar 30, 2018 - Hootsuite
9:28 AM - 28 Mar 2019

Final film of #LoveYourLenses week - is a series of short
interviews with patients discussing their experiences of
the symptoms and diagnosis of Acanthamoeba Keratitis.
Contact lens wearers make up almost 85% of those
infected #loveYourLenses @YourlLenses

NIHR Moorfields BRC
@MoorfieldsBRC

vimeo.com/208635505

Superdrug &
@superdrug

S

We are supporting #loveyourlenses week to remind our
customers the importance of visiting your optician for
an aftercare appointment. After purchasing lenses,
make sure you check out our aftercare information - if
you love your eyes, love your lenses: bit.ly/20gmNUC




@superdrug @Specsavers

@ Superdrug & e Specsavers &

We are supporting #loveyourlenses week to remind o Find out why @Thefoodmedic loves having the option of
customers the importance of visiting your optician for wearing contact lenses while she's on the go. Find out
aftercare appointment. After purchasing lenses, make¢ more here: bit.ly/2HJVHgO #LoveYourLenses

you check out our aftercare information - if you love y #EyeHealthMatters #LandTheMessage

eyes, love your lenses: bit.ly/20gmNUC
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0:28 482 views

2:08 PM - Mar 26, 2019 - Buffer )
1:24 PM - Mar 29, 2019 - Twitter Ads



@ Rawlings Opticians —

Don't forget the rule of TH.U.M.B
Thumbs: don’t forget them!

Happy Birthday: sing it twice while you wash
your hands

Under the nails: need a good scrub

Massage soap into palms, backs of hands,
fingers & thumbs

Both hands dry? Now you can touch your
eye

#loveyourlenses

~ FOLLOW THE

O Drage&T?;er

Follow

Look how dirty these hands are! These are
the hands of someone who doesn’t wash
and dry them properly. If you
#loveyourlenses, wash and dry before
touching your eye! #sudbury #Suffolk
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YOU ARE HERE > Home > News > Love Your Lenses Week 1o focus on helping practitioners to land the safety message
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Latest News

8 March 2018 - Love Your Lenses

& Hits: 1411

tact lens wearers know how to look after their lenses

Contact lenses are wom safely and loved by millions of people. However, research shows that not all

properly.

Love Your Lenses Week 2018 is taking place between the 24th and 30th of March. if you've not seen your optician in a while, it's a prime time to book in for an

these

intment urage you to always get your lenses checked; *

appointments, | will check that your contax is good. and wiill talk to you about the best ways to care for your lenses to

make sure your eyes stay healt

ON'T
LOSE

SIGHT
OFYOUR

oPTICIAN

Loveyourlenses.com

L¥ve yRur

LENSES
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CORPORATE EYECARE

sur Lenses Week

ove Your Lenses

't ever experience problems, however, # cantoct lens
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-
{1%})««% &S N @ reQUEST AN A

SPECIALIST SERVICES GLASSES CONTACT LENSES

5 are not treated wih fhe lave and respect they need, there is o smal risk of developing pasentilly s

SIMPLESTEPSTOLOOK
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Wosh and dry Don't ro-use Contact lenses and

onds before your daiy water don’t mix - don't

touching your dirparable shcrmme ar swim whilst
e ersos wearng lenses

croft_graves

Love Your Lenses Week 23rd-30th March

LOVE YOUR

LENSES WEEK
23-30 MARCH

2019

LEIGHTONS BLOG

HOW TO LOVE YOUR LENSES: THE
DOS AND DON'TS

M:

1 people in the UK who v

of th

LATEST NEWS

‘World Book Day 2019

ebrate reading

JVEYOUR rareh
INSESWEE . -
1-30 MARC

Lisa Graham Hearing Care open day
a great success

existing
> Lisa




DUNCAN

AND TODD Glasses Lenses & Coatings Contact Lenses Hearing Care Ofters sServices Eye Health
OPTICIANS

AMEARING CAMS

TOP TIPS:

Caring for your
contact lenses.

Duncan and Todd are proud supporters of Love your Lenses week.
Taking place on 23rd-30th March, the week aims to raise awareness
on the importance of contact lens aftercare advice, whilst also
informing contact lens wearers on the important steps they need to
follow to help keep their eyes healthy

we're delighted to be |oined by Kara Taylor, Practice Manager at our Dyce practice,

WhO shares her expert aavice when It comes 1o caring for your lenses.



LAND THE MESSAGE TOOLS

R Wash hands and dry before
Eo touching your eye

LENS WEARERS

ur Contact lenses and
le water don’t mix - don't
shower or swim whilst
wearing lenses

PRE-APPOINTMENT

Please answer the questions below. Your optician/optometrist wil discuss your responses with you during your
appointment. Your responses will not be recorded.

What do you enjoy most about wearing lenses?  lfyou lenses, how do you clean them after
removing them from your eyes?

What would you miss most if you were ever unable to
wear contact lenses?

Do you use fresh solution every time you store your
lenses? (f applicable)
Did you wash and dry your hands thoroughly before you
last put in or removed your contact lenses? () Aways (J oten
Oves One () sometimes ] Never

What do you do to keep your lens storage case clean?

Do you wear your contact lenses around water i opplectel

(6.g. in the shower, swimming)?

[ Aiways [ often

() sometimes (] Never

LYL TOOLKIT 2t

LOVEYOUR
LENSES WEEK
23-30MARCH
2019

Toolkit for optical
professionals,
optical industry
bodies, patient
groups, contact
lens retailers and

manufacturers



SIMPLE

STEPS
TOLOOK

-

Wash hands
and dry before
touching your eye

Wash hands and dry before
touching your eye

Rub and rinse reusable
lenses

Store your lenses in fresh
solution every time

~— Vﬂo‘%qﬂ
— O 3]

Don't re-use your Contact lenses and
daily disposable water don’t mix - don’t
lenses shower or swim whilst

wearing lenses

LOVETve-..

LENSESWEEK |
23-30 MARCH

2019

A
7

EYES,
ENSES

I safely and
eople.
rers know how
s properly.
3 your lenses.
Visitioveyw.... 1 find out how to
keep your eyesnealthy.

LAVE YAUR



Animated infographic How-to video
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LYL WEBINAR

83 % rated the webinar as

LAVE YAUR 4% + at explaining LTM
LENS~<S

50% have used lifestyle based questions

40% have used visual aid

58% intend to continue to use the tools
in practice 1 star 2 stars 3 stars

. 5 stars



168,437

generated
media coverage
reach

(1,938,000) OT

Optometry Today

|IACLE

International Association
of Contact Lens Educators

LS V. O Ces

% %, o
(BB IC] @&s‘fﬁo\f@%
RADIO LANCASHIRE

MARCH 2019
Vision Now magazine

1 broadcast
media hit (2)

DISPENSING
OPTICS

NEWS, INFORMATION and EDUCATION for OPTICIANS

4 hits in

sector-specific
media



O AOPwebsite | MyAOP Login

CET Science and vision Industry Professional support In practice Q

OT » Professional support »  Optical organisations * Giving contact lens wearers the right information

GIVING CONTA
WEARERS THE

INFORMATION

Are the profession’s messages about safe lens.
wearers? Phil Morgan urges practitioners to ge
campaign '
26 Feb 2019 | by General Optical Council

Category: Campaign, GOC, Patients, Feature

v finms
ike many optometrists, I'm often alarmed at what | hear from contact lens wearers
about their general attitudes and behaviours when it comes to lens care. This could
be anything from not knowing that cases should be replaced regularly to storing

lencec in tan water ac an alternative ta the carrect dicinfectina <alutinn



OPTICIAN

CAREER-LONG SUPPORT FOR OPTICAL PROFESSIONALS

Home CET News Clinical v Management v Eyewear v Contactlenses v Opinion Events Jobs ~

N2 Presbyopia: 5 top tips for empathising
with your patients by sarah Morgan

LICK HERE
ARN P

Subscribe v Signin

View from the GOC: Promoting contact lens benefits

Q0000

Author: Alistair Bridge, director of strategy
Published: 22/02/2019

Now in its third year, Love Your Lenses Week is a cross-sector
campaign to promote safe enjoyment of contact lenses to the
UK's five million contact lens wearers. Love your Lenses Week
2019 takes place March 23-30.

For this year's campaign we have launched a set of experimental
new tools which focus on helping eye care practitioners
communicate safety messages more effectively to contact lens
wearers. The new tools are the result of a GOC pilot project
called Land The Message, which explored how contact lens
practitioners could use behavioural science to increase the
effectiveness of aftercare advice.

We undertook the Land The Message project after research in
2015 uncovered that only 48 per cent of patients recalled
receiving any aftercare advice from their practitioner, which
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The GOC has launched a set of experimental new tools as part of
Love Your Lenses Week.

Set to take place between March 23-30, the event will focus on
helping eyecare practitioners communicate safety messages to
contact lens wearers. Part of a pilot project of the GOC's called
Land The Message, the new tools include a visually engaging
poster detailing contact lens aftercare, a pre-appointment
questionnaire and lifestyle based questions to tailor information
to patients.

Alistair Bridge, director of strategy at the GOC, said: ‘This year
we are using Love Your Lenses Week as an opportunity to help
registrants help their patients to wear their contact lenses safely.
We're encouraging practitioners to use the awareness week to
try out new ways of landing contact lens safety messages directly
with the public during fittings and aftercare appointments. The
new tools and training resources on the website are potentially a
great way for our registrants to get the ball rolling.

GOC launches Love Your Lenses Week
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scrivens

OPTICIANS | HEARING CARE

Thompson & Hardwick

~ DPTOMFTRISTS

2 new major industry supporters
+ 4 new supporter logos
Total LYL supporter logos: 57




“We will be tweeting
throughout the campaign and
we will also be publishing a
message for our staff intranet
encouraging staff to re-tweet
the message.”

scrivens

OPTICIANS | HEARING CARE

“In Scrivens, we will be
helping to promote the
campaign in our branches
and to our customers.
During LYL week we will be
posting on social media and
on our website. "

Centamac

EMPOWERING YOUR VISION

“We have developed our own
educational website and will
host LTM content and video
on the practitioners resource
section. We will also link to the
LYL website and share the
video on our social.”

“We will include details of
LYL in our fortnightly
newsletter, which goes out
to allmembers. We will also
tweet during LYL week. "

ASDA

“In ASDA, we are using the
visual aids, pre-
appointment
questionnaire and are also
putting a banner up on our
website.”

CLPL

ultra

“We will incorporate the LYL
materials and information
video onto our UltraVision
website and will also try to
incorporate onto our social
media platforms too."”
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scrivens

Webinars CET sessions g
Conferences CooperVision

ASDA Alcon (bdio)

e-learning Training Articles in
modules publications

o Association of
Optometnsts
Using LTM tools Website

in practice material o
Centamac




‘We posted an internal

‘We added LYL week as an staff engagement ‘We alerted our members
event on our webpage and article on our intranet’ to LYL resources twice in
added a link to the tools on MHRA our member email.’

our educational website COLLEGE
Specialty Sight.'
CONTAMAC

HOW DID STAKEHOLDERS v promotco . or
GET INVOLVED?

‘We had a dedicated webpage

to promote the importance of 'We have a number of CET
contact lens care.’ sessions referring to LYL'
ACLM ALCON

‘We added a page to our website,
encouraged member companies to
sign up and published a 3 page article
in our ACLM Contact Lens Year Book'’
ACLM



Specsavers

Mini PAC CET sessions (highlighting LTM)

e 13 venuesinthe UK
800+ clinicians
* 'How to'video last year generated 1.2m views

Facebook: 4 posts = 186,688 impressions (engagement rate 1.1%)
Twitter: 4 tweets = 31,213 impressions (engagement rate 0.73%)



FUTURE?

100% intend to get involved in future LYL weeks

ALL will continue to promote the importance of

contact lens aftercare, using the LYL materials
where relevant
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81% thought it

was easy or very

easy to understand
the LTM tools and

how to use them

100% thought

their patients
responded well to all
3 tools

PRACTITIONERS

PRE-APPOINTMENT

SIMPLESTEPS TOLOOK

DAILY DISPOSABLE LENS WEARERS

81% thought it

was easy or very
easy to integrate
the toolsinto
appointments

10% thought

their patients would
change their
behaviour as aresult
of the tools
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“Reinforced lens
hygiene and
compliance”

¢
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“"Encouraged a
conversation”

Wash hands and dry before
touching your eye

Rub and rinse reusable
lenses

Store your lenses in fresh
solution every time

Wipe out the each use
and re eplace case each month

L
Contc

&R o
2 = | SIMPLESTEPS TOLOOK

=

&

o 2] ;)

Don't re-
dail Iyd pos bI
lenses

Contact lenses and
water don’t mix - don't
shower or swim whilst
wearing lenses

touching your eye

"Quick, simple,

clear”

“It helps to
identify the
patient’s
motivation”

“This really helps to
guide the aftercare
appointment”

Ploase answer the questions below. Your optician/optometrist will discuss your responses with you dur

"This got patients
thinking about their
lenses before they
gotinto the test
room”



PERFORMANGE BASED ON 2013 TARGETS

TARGET
396 Toolkit downloads
19,290 Website page views

1135 mentions of @yourlenses Tweets
750 Video views

112Facebook post shares

150 participants in webinar

Claremacnt

REACHED?
284 Toolkit + 425 Tools downloads
23,431 page views

243 mentions of @yourlenses tweets
1422 views

37 shares

190 registrations > 111 attendees




Thank you

102031378199
MO07738 195625

ben@claremontcomms.com
www.claremontcomms.com

Claremacnt



‘LAND THE MESSAGE’

Content
Package:

*Report
*By-lined articles
*Toolkit
*Webpage
*Infographic
AAIVE S

GOC channels, briefing and webinar

Sector media and channels

Conference briefings, CET

Dispensing
Opticians
+

Optometrists



CHANNELS

Owned Limited reach
(e.g. GOC channels)

Shared Limited reach
(e.g. Twitter)

Earned ‘Niche’ or sensationalist

(e.g. consumer media)

Intermediaries Priority channel
(e.g. ECPs, retailers)




Future

Love Your Lenses Week

Stakeholder and retailer marketing push

Discreet targeted lifestyle campaign

E.g. targeting swimmers, students, young people etc




EARNED

1.Increased
activation of
stakeholder
channels

2. Audience specific
consumer PR

Future

OWNED

1.Improve SEO for
website

2.Social channels
3.Blog
4.Newsletters

SHARED

1.Love Your Lenses

Week focused on

stakeholder/
retailer activity

PAID

1. Possible targeted
advertorials or
social media
advertising




